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latinum is the new magazine
for 55+ women in the prime
of their lives - and having the
time of their lives, too.
Platinum is for those women
who are up-to-date in both style and
attitude, financially comfortable and
interested in exploring the world around
them. In the pages of Platinum readers A L I SEODNI TKOI RR K E R
will find everything from in-depth
reads to the latest from the world of wellbeing. With
the confidence to tackle contemporary, challenging
issues especially relevant to the 55+ reader, Platinum
will be both an upbeat treat and an essential every
month. With a warm tone of voice and intelligent,
thought-provoking writing, Platinum will entertain
and inspire. There’s a comprehensive reviews
section, too – a trusted, one-stop shop for the
lowdown on everything from face creams to cars.
Our research has consistently shown affluent
women of this age feel there isn’t a magazine
that informs and reflects their lives.
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Who is

our reader?
Her age isn’t who she is.

She is 55+ and don’t dare write her off. She’s in the
prime of her life – and having the time of her life,
too. Whatever she is doing, she is doing it with style.
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Shopping at:

Beauty brands:

The 55+ £310 billion
Woman
Women 50+ have

in savings and investments

The over 50s represent

33% of the population
yet they have 80% of
disposable income

92% of 50+

want advertisers to acknowledge
their spending power, with
almost half saying they actively
avoid brands who ignore them

75%

Homeowners over 50 hold
of Britain’s housing wealth
a total of

£2.8 trillion
in equity

Over one in every four pounds

spent on holidays/short breaks were
spent by women 50+, a total of

£22.2 billion
in the last 12 months

£96 million
is spent on skincare and

£57 million
is spent on cosmetics per
month by these women

Editorial Pillars
& our team of experts

W

e’re extremely proud of our Platinum team of
experts. Their passion for their individual fields
is truly inspiring. With our curated panel of
household names, we offer our readers trusted advice and
recommendations every issue that they can’t get anywhere else.
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GAIL ROLFE
FA S H I O N E X P E RT

JA S M I N E B I R T L E S
FINANCE EXPERT

GREG WHYTE OBE
H E A LT H E X P E R T

JOANNA SIMON
WINE EXPERT

MAGGIE PHILBIN
TECH EXPERT

Reviews
M A RY G R E E N W E L L
B E AU TY E X P E RT

Health
+ wellbeing

Food
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Finance

People
DR RUPY AUJLA
H E A LT H E X P E R T

M O I R A M C PA R T L I N
BOOK CLUB EXPERT

Fashion
&beauty

Fashion

17

pages

Platinum’s fashion offering aims to
empower and inspire our readers to look
and feel fabulous.
Featuring a mixture of high street and
online, as well as high-end fashion, Platinum
offers an all-in-one content package — from
expert style advice to seasonal trends.
Our audience knows what works for them,
but still loves discovering new trends. They
are vibrant and in the prime of their lives,
and are just as likely to wear a classic M&S
trench as they are a leopard print stiletto.
Our fashion offering is unique in
showcasing style to suit mature women of all
shapes, colours and sizes.
Meet our resident Platinum fashion
insider, the fabulous Gail Rolfe. With
decades of experience working as a
Daily Mail fashion editor and stylist, she
knows what’s-what when it comes to
mature women’s fashion. Each issue, we
highlight her curated selection of top
fashion picks, featuring the brand names
that our audience knows and love.
GAIL ROLFE
FA S H I O N E X P E RT

Beauty
Platinum’s beauty offering helps decode
products on the market, offering our readers
an informative and entertaining guide on
how to make themselves look as radiant and
glamorous as they feel on the inside.
These are women who believe they are
in a new and exciting phase of life. They
want to know how to make the best of
what they have.
Working with beauty experts, make-up
artists and brands, Platinum answers all of
our readers’ questions and concerns about
skincare, make-up techniques and hair
styling for the mature woman.

Our beauty columnist and
make-up artist to the stars, Mary
Greenwell, has worked with
everyone from Cate Blanchett to
Princess Diana. In Platinum, she
shares her insider tips from over 30
years working in the beauty industry
on how our readers can help make
the very best of their looks.
M A RY G R E E N W E L L
B E AU TY E X P E RT
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Travel
From a luxury trip of a lifetime to Bali,
to a quick jaunt across the Channel, our
readers have their finger on the pulse of the
hottest travel destinations.
More than half of our target demographic
are prepared to spend over £3,000 on a
holiday, which just goes to show that our
readers have both the time and the money
to travel — and to do it in style!

“I like travel ideas
and going to new
places. I want
inspiration!”

Platinum Focus Group, March 2019

11

pages

Health &
wellbeing
Live, look and feel fabulous isn’t our strapline
for nothing; our readers want to know how to feel
their very best, every day, to enjoy life to the max.
Longevity is a topic on everyone’s lips right
now, but the Platinum reader wants to know how
to live longer and better. Our content reflects that.
From biohacking to whether a vegan diet is
right for them, we bring our readers innovative,
topical and informative news from top experts
and personalities.

“I thought
‘how you can
live longer for
better’ was really
interesting.”
Platinum Focus Group, March 2019
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Food &
drink
With a focus on impactful food styling and
photography, our food and drink section
offers our readers ideas and inspiration for
their next family dinner or cocktail night
with friends.
Our main food spread focuses on seasonal
delights, new recipe ideas and twists on go-to
classics that our readers love.
Our reader loves to socialise, and they
don’t have to look any further than our
Tipples and Nibbles spread for elegant
canapé and cocktail ideas to wow their guests.

JOANNA SIMON
WINE EXPERT

As one quarter of The Wine Gang,
the UK’s most renowned wine
experts, Joanna Simon knows her
stuff. She previously worked as
wine critic at The Sunday Times for
22 years, co-founded The Wine
Gang and was wine & food editor
of House & Garden for six years.
She lives in London, but escapes
to a treasured spot in remote, rural
France whenever she can.
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Finance
The Platinum woman is savvy when it
comes to money.
Having a disposable income means she
wants to be kept in the know of how to
spend it and where to save it. She keeps on
top of the family’s finances and knows good
value for money when she sees it.
Our financial expertise helps guide our
readers on their money concerns; covering
everything from whether they should release
equity in their property to how to maximise
on their pension savings.

JA S M I N E B I R T L E S
FINANCE EXPERT

Our fabulous guest
writer, Jasmine Birtles,
is a TV presenter,
money expert, writer
and founder of the
finance website Money
Magpie. She loves
tackling difficult financial
topics and making them
easy to digest.
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Homes
& gardens
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For the Platinum reader, their home
and garden is their pride and joy.
With regular trend features,
interviews with interior designers
and expert gardening advice, we offer
our readers everything they need to
know to plan their next renovation or
garden project.

“The Kelly
Hoppen page was
my favourite!”

Platinum Focus Group, March 2019

Reviews
The Platinum woman loves staying up to date
and informed, from which BBC crime drama they
should watch to which red wine is best for their
dinner party.
From the best new summer read, to whether
she should buy an Apple Watch, our review
content offers the Platinum reader exactly what
she needs to stay in the know and “live fabulous”.
Monthly franchise reviews include tech
from Maggie Philbin, Book Club hosted by
author Moira McPartlin and our ‘what’s on
guide’, Staying In, Going Out.

As 2016’s Most Influential Woman
in UK IT, Maggie knows a thing
or two when it comes to gadgets.
Making her name through the
popular ‘80s show Tomorrow’s
World, she went on to become a
top name in technology.
MAGGIE PHILBIN
TECH EXPERT

6

pages

Commercial Partnerships
Available

Options include:

Advertorials, Sponsorships,
Competitions, Events

Rates
DISPLAY RATES
Double page spread
£1 2,000

Full page
£6,500

MARKET PLACE
RATES
Full page
£5 ,5 00

Half page
£3,500

Classified
£30 S C C

Quarter page
£1 ,950
SPECIAL POSITION
RATES
Outside back cover
£8,500

Inside front cover
£7,850
Front half right hand
£7,500
Inside back cover
£7,150
Front half facing matter
£7,150

INSERTS RATE
From £2 1 per thousand
by arrangement
DIGITAL RATES
available on request

PRINT AD

Specifications

Copy guide
We only accept Hi Res
Print Ready PDF.
Files should be the
correct size for your
booking, including bleed if
necessary.
All important material
should be at least 10mm
from the trim.
Images should be at least
300dpi and CMYK (not
RGB).

FULL PAGE

DOUBLE PAGE
Bleed: 303(h) x 426mm(w)
Trim: 297(h) x 420mm(w)
Type: 273(h) x 396mm(w)

Bleed: 303(h) x 216mm(w)
Trim: 297(h) x 210mm(w)
Type: 273(h) x 186mm(w)

No spot colours.
Transparency must be
flattened at high resolution.
All fonts should be
embedded or outline.

Copy contacts
Lesley Brown

lbrown@dctmedia.co.uk

Connie Edwards
HALF PAGE VERTICAL
Ty pe : 27 3( h ) x 9 1 m m ( w )

HALF PAGE HORIZONTAL
Ty p e : 1 3 4 ( h ) x 1 86 m m ( w )

QUARTER PAGE VERTICAL
Ty p e : 1 3 4 ( h ) x 9 1 mm( w )

cedwards@dctmedia.co.uk

Contact us
Advertising
Andy Williams

H E A D O F CO M M E RCI AL

awilliams@dctmedia.co.uk
0207 400 1098

Craig French

HE AD O F SAL E S

cfrench@dctmedia.co.uk
0207 400 1098

Matt Hall

mhall@dctmedia.co.uk
0207 400 1098

Alex Cavallo

acavallo@dctmedia.co.uk
0207 400 1098

Alisa Farrant

afarrant@dctmedia.co.uk
0207 400 1098

Rachel Stevens

rstevens@dctmedia.co.uk
0207 400 1098

Georgia Reierson

greierson@dctmedia.co.uk
0207 400 1098

Inserts
Ruby Kelly

rkelly@dctmedia.co.uk
0207 400 1097

David Faulkner

dfaulkner@dctmedia.co.uk
0207 400 1059

Colin Sargent

csargent@dctmedia.co.uk
0207 400 1034

Classified
Neil Hampson

nhampson@dctmedia.co.uk
0207 400 1054

Events
Radhica Kakaria

HE AD OF EVENTS

rkakaria@dctmedia.co.uk
0207 400 1049

Sofia Ventura

E VE NTS COOR DINATOR

sventura@dctmedia.co.uk
0207 400 1045

